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Abstract

Learning Team D points out within this essay three articles of relevance.  Numerous questions among several team members will research and explain with backup from the University of Library’s citations and references. The competition that Company X not only has to endure but also must keep up with the signs of times through a certain competitiveness while staying ahead of innovative technology among that must keep customer’s interest with the largest and greatest of new technology.
Stewart’s Three Articles of Relevancy to Consider
Research Process

Research process from Company X’s Business Research Project Part 1 has shown a significant competitor known as Amazon. When comparing and contrasting Company X and Amazon, it has been proven that “Amazon got big fast, hastening the arrival of digital publishing. But how big is too big?” (Wasserman, 2012, p. 1).
Hypothesis Analysis
There is no effect with the introduction of electronic books on the sales of hardcover and paperback Company X’s chain stores. However, since the informational technology world is rapidly growing, Company X needs to prepare to offer what the customers continue to want.
Learning Team D’s interpretation analysis is to believe only one major company such as Amazon and Company X will survive as the largest supplier regarding e-commerce. According to contextproxy.phoenix.edu the capital market projects greater future margin improvements for Amazon.com than for BN.com and that this may be due to Amazon benefiting from network effects” (Chevalier & Goolsbee, 2003, p.1).

Independent and Dependent Variables

Freedom and dependency depend on two variables that researchers investigate, and that is whether electronic or printed media is the best option for customers. In this research, the independent variable is the book itself. The dependent factor is if the client prefers the electronic version or the printed media. A survey and research is used to determine the most profitable method to date. 
Although, Amazon has revolutionized the new concepts of innovative technology with e-commerce break through with what is known as a Kindle. Electronic devices have not been brought to perfection as there are no backlights to ease the reading. Company X depends on independence toward their competition known as the Nook. “While digital publishing and Print On Demand (POD) publishing have helped foster growth, so has the quality of the devices. My exposure suggests these devices are better than computers, including the recently announced Apple iPad, for long-term reading. As Yankee Group's E-Reader analyst Dmitriy Molchanov puts it, E-Readers are easier on the eyes” (Doughtery, 2010. p. 2).
Research Question

Primary Question: Technology has changed many of the options available in reading materials, which method of books do you prefer to purchase and read, electronic or printed media?
Secondary Questions: What does the electronic media offer? What are the positives to printed media? Are the negatives for electronic greater than printed media? Which form is the preferred method of the customer? What is the main reason for the primary selection? 
Exploration Results: Which of the two methods does research show leads in sales?
Mirta’s Researched Resources

The first selected resource is a peer-reviewed article used in the first team assignment. The report provides a summary of the challenges Company X faces with the expansion of technology. According to Hall & Gupta (2010), “Print media is in danger of being replaced by digital media and booksellers are looking for ways to compete” (p. 17).

The second selection is another peer-reviewed article with the results of a comprehensive trend research study. Fodor, Jäckel, Csiszárik-Kocsir, & Medve (2013) found in their primary and secondary studies, “it can be concluded that despite the emergence and strengthening of digitalization certain customers still insist on print media” (p. 208). This resource brings a fight into the battle of which method of media is preferred.

The last resource came from an article in which Company X reports an increase in the sale of their electronic book tablet. “The leading retailer of content, digital media and educational products, reported record holiday sales for its NOOK business, including devices and digital content” (Barnes & Noble, Inc., 2012, para. 1). This article provides a summary of the monetary profits Company X faced with their version of the digital tablet.
Michelle’s Researched Resources
The first article used is titled “The Battle to Define the Future of the Book in the Digital World” by Clifford Lynch, this article discusses the future of books in the digital world through e-books. This article touches base on defining digital books, converting older books to the digital form, consumer expectations, Global marketplace, the restructuring of the publishing value chain and publishing industry, and the defining of the future of the books. For instance, “It may be that consumers, and along with society together, and how they are willing to agree to the various costs with the adopting e-books. As seen, they raise serious questions about what the future role of libraries is going to become. But thoughtful, informed consent is critical here” (Lynch, 2001, p. 1). 

The second article is titled “E-books Still Outsold by Hardcover and Paperback” by Jim Milliot. This article discusses a breakdown of e-book sales over the first six months of 2014, according to Nielsen Books & Consumer’s latest survey concerning the nation’s book buying behaviors. According to “the Nielsen data also found that e-commerce outlets remained the largest sales channel in the January-to-June period. E-tailers led of course by Amazon, had a 39% share of units, easily putting them ahead of bookstore chains, which had a 21% share. Mass merchandisers combined to account for 8% of units, as did book clubs and fairs” (Jim Milliot, 2014). 

The third article is titled “May 2010 E-Book Sales: $29.3M” by David Derrico. This article discusses how e-book sales data retrieved from “Association of American Publishers stating how it was up 162.8% over last May, totaling $29,300,000 for May 2010. Year-to-date, e-book sales are up 207.4% from Jan – May 2009” (Derrico, 2010). It goes on to talk about the same time the year before the e-book sales consisted of 2.89% for all of the trade book sales done. 
Roy’s Researched Resources
The first article is titled “E-textbooks usage by students at Andrews University: A study of attitudes, perceptions, and behaviors” from Library Management, by Silas Marques de Oliveira. The point of the article study was to identify the student’s behavioral response to e-textbooks versus hardcover books. At the time, there were 74 e-textbooks offered for purchase at the university’s bookstore. The faculty members that used these textbooks in their classes handed out two questionnaires to their students. The surveys were divided between e-textbook and printed media customers. “For more than a decade, studies show that students prefer the hardcover book over the e-book for their studies. Lack of awareness, not knowing how to get it, eyestrain, and difficulty of reading are the main culprits for students not using e-books more often” (Marques de Oliveira, 2012, para.1). 

In the second article titled “Books from an Environmental Perspective - Part 2: E-books as an Alternative to Paper Books” written by Asa Moberg, the article discusses the environmental impact as well as the product systems using a life cycle point of view for an e-book versus the paper book. “When the e-book was compared with a paper book, the results indicated that the number of books read on the e-book reader during its lifetime was crucial when evaluating its environmental performance compared with paper books” (Moberg, Borggren, & Finnveden, 2011, p. 238). 
This journal article is titled “The e-book phenomenon: a disruptive technology” written by T.D. Wilson. The article discusses the e-book has been disruptive technology over a period of 10 years and elaborated some of the outcomes of this development. According to Wilson (2014), “BookStats report noted that the sale of e-books had increased by 45% since 2011 - 457 million e-books were sold in 2012, but that is 100 million fewer than the number of hardbacks, print books sold” (p. 377).
Ben’s Researched Resources
During the review of how e-books will affect paperback or hardcover book sales, we have seen that there is a mixed response. Company X will look at the need for both methods through the sales for each. As seen in the studies done with college students, one problem with e-books is that it tends to be difficult on the eyes for extended periods of time. Another challenge is the ability to find and purchase the book electronically. Other things that tend to favor paperback books is the need for a device to read them on and how long it lasts. With this said we now see the conundrum of how this will affect libraries and other sources of written knowledge as all literature are being converted to digital media. For the time being we have seen that physical books still out sell their digital counterparts, but for how much longer as the new generation becomes consumers and the older generation starts to fade we get to raise the question:  How long before there are no more printed books?
Feedback from Business Research Project – Part 1

In week 2, Part 1 of the Business Research Project, learning team D earned a 6.3 out of 7. Providing the feedback from week 2, learning team D made some adjustments to the dependent and independent variables as well as to the research question portion of the paper. The introduction was good and strong. The team worked together to research and format the paper according to APA formatting regulations. Overall, the team did a great job working together.
Conclusion

In conclusion, it is proven that Company X still holds a competitive advantage over Amazon. The most current statistics show that Company X does not have to push technology upon their customers as is Amazon with their Kindle invention. Company X has to be careful in not falling far behind, especially in today’s society where technology seems to replace traditional senses. Further research and explaining show an analysis at every opportunity as technology is fast approaching and shortly just may corner all aspects of making traditional businesses seem like a thing of the past.
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